CHAPTER 16: COLLABORATIVE CONSUMPTION  VOCABULARY

1) collaborative consumption consumer behaviour in which goods or services are shared, swapped or rented over networks (économie collaborative)
2)  collaboration face-to-face or online cooperation between members of a community aimed at having access to products or services through sharing, swapping or renting rather than through ownership (collaboration)
3) create value perform actions that increase the worth of goods and services (valeur de creation)

4) shared and open resources assets that are available and ready to be used by the public at large (ressourcespartagées disponibles)
5) self-interest caring about one’s own interests and not about things that would help other people (égoisme)
6) larger community (the) society as a whole (la société)
7) online community participants in online discussions on topics of mutual concern, or all the people who frequently visit particular websites; virtual community (communauté virtuelle)
8) communities self-organized networks of people with a common agenda, cause, or interest, who collaborate by sharing ideas, information, and other resources; peer communities (communautés)
9) collaborative individualism the culture of the members of online communities who share certain values and goals and whose behaviour is characterized by a desire to strike a balance between independent action and cooperation with others (individualisme collaboratif)
10) subcultures segments of the social heritage of a group which show different customs, norms and values while reflecting the dominant aspects of the main culture (sous cultures)

11) peer provider a person who offers goods or services to rent, share or borrow over networks (fournisseur)
12) assets the goods or services made available for renting, sharing or borrowing on the

market place (possessions, biens)
13) rent (1) to allow people to use assets temporarily in exchange for a one-off payment or regular ones (louer)
14) peer user a person consuming the goods or services available for renting, sharing or borrowing over networks (usager, utilisateur)
15) rents (2) uses assets temporarily in exchange for one-off or regular payments (biens à louer)

16) rate of return the income generated expressed in percentage terms; yield (taux de rendement)

17) loan a sum of money a lender transfers to a borrower who agrees to pay it back with interest (un prêt)
18) social lending sites internet platforms which match savers with individuals who want to borrow money; peer-to-peer lending sites (sites de prêts en ligne)
19) peer borrower a person taking out a loan on a social lending site rather than from a

traditional financial institution such as a bank (un emprunteur)
20) sustainable consumer behaviour that is respectful of the natural environment (durable, éco-responsable)
21) brands unique designs, signs, symbols, words, or a combination of these, employed in creating images that identify products and differentiate them from the competition; brand names (des marques)
22) swap trading the act of organizing events or parties at which people socialize and exchange goods for other goods, not for money; swishing (échanges)
23) time banks reciprocity-based work trading systems in which a person with one skill set can exchange hours of work for equal hours of work in another skill set instead of paying or being paid for the services rendered (banques de temps)
24) local exchange trading systems (LETS) locally organized economic organizations that

allow members to participate in the exchange of goods and services among others in the group using locally created currencies (systèmes d’échange local)
25) bartering trading things (such as goods or services) for other things instead of for money (troc)
26) peer-to-peer currencies types of unregulated, digital money, which are issued and usually controlled by their developers, and used and accepted among the members of a specific virtual community (devises virtuelles)
27) shared workspaces physical workplaces consisting of open plan spaces, shared desks,

break out areas housing collaborative communities of like-minded freelancers, start-ups

and SMEs and offering them space for business support, professional advice drop-ins and

investor meetings, in addition to social and networking events; collaborative workplaces,

co-working spaces (lieux de travail partagés)
28) co-housing semi-communal housing consisting of a cluster of private homes and a shared community space (as for cooking or laundry facilities) (habitat partagé)
29) co-working a style of work in which independent workers are sharing the same workplace, often an office (travail partagé)
30) couch surfing the practice of travelling around and staying with people you do not know, who advertise their homes on the internet; couch surfing, sofa-surfing (navigation sofa)
31) crowd funding the use of small amounts of capital from a large number of individuals to finance a new business venture (financement communautaire)
32) food co-ops food distribution outlets organized as cooperatives; food cooperatives (cooperatives alimentaires)
33) walking school buses ways for a group of children to walk safely in a group with an adult to and from school, along a route that passes by the children’s homes with stop and pick up times like a school bus (pédibus)
34) peer-to-peer rental system in which a house owner makes their property available for others to rent for a short period of time with the internet acting as a facilitator; person-to-person home rental, P2P home rental (système de location en ligne)

35) scale the size of the network (échelle, taille)
36) product service systems modes of collaborative consumption that allow people to pay for  the benefit of using a product without needing to own the product outright (systèmes de produits/services)
37) redistribution markets forms of sustainable commerce in which used or pre-owned goods are transferred from where they are not needed to somewhere where they are (marchés de redistribution)
38) collaborative lifestyles ways in which people with similar needs or interests connect with each other and share or exchange intangible assets such as time, space, skills and money (styles de vie collaboratifs)
39) usage mind-set attitude whereby people typically prefer to pay for the shared use of a product rather than to own it (état d’esprit au sujet de l’utilisation d’un produit)
40) social networks websites or software programs that enable people who share similar interests to communicate with each other by posting text and pictures; social networking sites, social media networks (réseaux sociaux)
41) free exchanges virtual marketplaces which provide platforms where used and unwanted goods are redistributed  (échanges libres)
42) market places platforms where providers and users exchange goods and services (marches, plateformes d’échanges)
43) waste band resources unwanted material left over from a production process; scrap (déchets, rebuts, ferraille...)
44) retailer a business at the end of the distribution chain, which generally buys a product from a wholesaler in order to sell it to the final consumer (détaillant)
45) consumer a buyer of goods and services who uses them to satisfy their needs (consommateur)
46) errands jobs that you do for somebody that may involve taking a message, buying something or delivering goods for them (courses)
